
Job Search: Internet/Social Media  
Skills Training 

 



Agenda  

• Social Media and online tools: How are they affecting hiring and job 
search? 

• LinkedIn Training 
• Non Job Board Tools: Examples of how to use them 
• Cloud Storage and Smart Phones 
• Social Media: Increase Your Visibility! 
• There’s an App for That! 

 
 
 
 
 



Where are the jobs? 

Mid 90’s Mid 2000’s Mid 2010’s 

Job Boards 
beginning to be 
new hot place to 
advertise jobs 

Job Boards  are 
number one place 
to post jobs! 

Job Boards declining 
as main place to post 
jobs—Social Media/ 
New Tech. hot tools 
for recruiting 

Primarily white 
collar jobs.  Blue 
collar still mainly in 
newspapers 

ALL levels of jobs 
are posted on 
100’s of job 
boards! 

Started primarily 
white collar jobs.  
Blue collar still 
mainly on job boards 
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• Recruiter Nation Survey 2015, 

“Social media has become an almost 
universally adopted hiring tool, with 92% of 
recruiters surveyed using it as part of their 
process. 87 percent are using LinkedIn, 55 
percent are using Facebook, and 47 percent 
are using Twitter” 

http://www.jobvite.com/blog/welcome-to-the-2015-recruiter-nation-formerly-known-as-the-social-recruiting-survey/




The #1 candidate sourcing tool for recruiters 
Connects the dots of your professional relationships 
The #1 social network for business 
Powerful database of contacts for  job search 

networking and career development 
Provides a venue to market your skills and 

experience 
Gives you awareness of job opportunities 



Networking 101 

Networking Definition: “To interact with other people to exchange  
information and develop new contacts.” 



Networking Using LinkedIn 





Why is LinkedIn important to a proactive job search? 

 
 
 

 

• Today’s job market is tough and competitive.   
• LinkedIn helps job seekers:  
Find networking contacts that lead to job opportunities  

in the hidden job market.  
Be found by hiring managers-MAXIMIZE your visibility! 
Research companies  
Find connections within those companies 
 

 

 
 

 



• More than a resume, your profile is a commercial for you 
Market yourself and build your brand 
Tell people your skills in detail 
Get recommendations from coworkers 
List your education in detail 
List your professional associations 
Everything should show your uniqueness 

• All of this becomes searchable, which means people can find 
you! 

Your LinkedIn Profile 
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http://www.trendhunter.com/trends/LinkedIn-profile-tips 



Your LinkedIn Photo 
 

A good picture is worth a 1,000 words. 



 

 

Make sure your headline is unique  
Use most of the 120 character limit 
Example: Putting my Patients at ease for 20 years 
Example: Over ten years of successfully ensuring        
my concrete customers are “return customers”! 
 Example: Over 1,000 miles of electrical wire   
pulled and installed!     



An effective summary concisely tells who you are and what 
you do or want to do with your professional career.  
Well constructed and distinctive 
Contains interesting information that will entice the 

reader to want to read more of your LinkedIn profile  
Enhances information found elsewhere in the profile 

without duplicating it 
Sells your value! 

Your “Summary Section” 



I see myself as an expert ASE Master and General Motors (GM) Certified 
Technician.  I have many years of experience in a fast-paced, high volume 
dealership in TX and an A.S. degree in GM Automotive. Here are some of the 
reasons why my customers keep coming back to me for work on their vehicles:  
 
• Produced an average 60 flat rate hours weekly performing GM automotive 

diagnostic analysis, repair, and maintenance; work as the only Cadillac, 
drivability automatic and diesel experienced technician on the  team.  

• Maintain an excellent customer satisfaction rate with virtually zero comebacks, 
interface professionally and communicate easily with customers, service 
writers, and co-workers. 

• Up sell 20+ hours of work each month; accurately assess problems and needs 
and provide adequate information and advice for customer decision-making.  

• Trained and certified in all GM and Cadillac specific course; maintain up-to-
date, working knowledge of all new scan tools and GM computer systems, such 
as S12000, Tech Link Online, and Tech I. 

• Achieved ASE Master Technician certification, EPA Certified A/C Qualified 
Technician standing, and licensing as a Washington Stare Certified Inspector.  
 

If you like to “wrench” or are interested in discussing my background please 
either connect with me here on LinkedIn or simply email me at 
tom@myemail.com. 
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Strong Summary Example: 



• Recommendations are very important 
• Give additional perspectives on your history 
• The more you have, the better – some recruiters 

use # of recommendations as a filtering criteria 
• Saves time and effort for an employer checking 

references  

Recommendations 
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Skills and Endorsements 





Building your network and connecting with others 



• Introductions 
 

Connecting with Others 
Through Introductions 
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Connecting with Others 
 Through Introductions 
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Write a message to the person who will introduce you and be clear 
about why you want an introduction.  
Example:  “Hi, Mark ~ As you may know, I am in a job search and XYZ 
Corp has a transportation position that matches my logistics 
experience.  Rich Abrams is the manager of their logistics department 
and I see that you and Rich are connected here on LinkedIn.  My 
experience at 123 Transportation could really benefit a company like 
XYZ Corp and I was hoping that you could introduce me to Mr. Jones? “ 
 
Click Send Request. 



Connecting With Others 
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• Use LinkedIn Groups to: 
 Find people with similar interests 
 Research people in your career field and see where 

they’re working & where they have worked 
 Connect to people that you can help and that can 

help you 
 Start and engage in discussions 
 Submit news items for discussion 
 Demonstrate your subject matter expertise 

LinkedIn Groups 
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LinkedIn Jobs 
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Jobs and Contacts  
Integration 
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See who you know 
that works at the 
companies that are 
hiring 
 
Click to see their 
profiles 



 
Automotive Service Writers  
Customer Service (retail, fast food—sell customer 

focused success stories) 
Car Runners 
Anyone who knows how to sell their VALUE! 

 
Include LinkedIn as a part of your proactive strategy 

Send at least a few connection requests every week—send to 
everyone you speak with in your job search (every job applied 
to, every person you network with…..) 

Include your LinkedIn profile address in your email signature 
and on your resume 

Ask and answer questions in discussion groups—an easy way 
to gain exposure. 

Research companies and important people using LinkedIn 
search tools 

 

Who can use LinkedIn?...............EVERYONE! 
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Job Search Apps and Online Tools 

• Tools that aren’t job boards! 



                 Bill 
• Last worked in manufacturing setting 

as a Fork Lift Driver. 
• Injury: Lost 2 fingers in accident 
• Restrictions: 40 Lb. Lift, occasional 

use of left hand. 
• Geography: Lives in Northern Suburbs 

of Twin Cities  
• Transferable Skills: Warehouse 

knowledge, Computer skills, solid 
work history, likes working with 
people 
 

• Employable guy in many areas—but 
where do we start? 



Find out what the 
hottest industries are 
currently 

 

 
 
 

“…for the first time ever 
employment in jobs at 
drinking and food 
establishments rose to over 
200,000 this summer…” 
 

Think Food Trucks and Tap 
Rooms, Distilleries, and 

Breweries! 

#1 



#2 
 





#3  Contact, Introduce and Apply! 

 
• Fulfillment Associate (General Labor/Warehouse) 

 
• FINALLY! We’ve found you…It is you, isn’t it? If you love 

beer (check), love home brewing (even better), are a 
picking/packing/production ninja who thrives in a fun and 
fast-paced warehouse environment…then you’re the ROCK 
STAR we’ve been searching for to join the Northern Brewer 
team as a Fulfillment Associate. One question: Where have 
you been all our lives? 
 



Cloud Storage and Your Smart Phone 



How can I Apply Via My Cell Phone? 

• Tools that aren’t job boards! 



Attach Resumes to Applications Using Your Cell Phone 

 



Attach Resumes to Applications Using Your Cell Phone 



 
Increase Your Visibility 

Sometimes you don’t find the “Hidden Job Market”—It finds you! 
 

• Post a complete profile on: 
 

87% 

55% 

47% 



There’s an App for that! 

Interview Prep 
Questions 

Pocket Resume 





THANK YOU! 
Questions? 
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